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Even the busiest people are
idle during those four minutes
when they stand outside and
fill up their gasoline tanks.

That's when the television
clicks on.

Thousands of stat ions
across the nation are install-
ing television screens at the
pumps to advertise business-
es, services and products to
captive customers.

Myers Mobil Mart, 21S S.
Main in Freeland, is one of
those stations, using screens
that Saginaw-based Pump
Promotions Inc. installed
last April. Customers cannot
change the channel or mute
the volume.

snn PITCH, PAGE 2 )

ffi Pitch Fuet -lations use TV ads
_ "This is one form of mar- tisirry can increase an item's
keting that really works sales up to 76 percent.
because people are captive," "BeCause itis so close, they
said Ste^nhanig Krieger, pres- can walk in and purctiase,;'
ident of Northern Star Mar- she said. ,,Station owners
keting, which handles public don't make much monev
relations with Pump Promo- from fuel. This way, they cair
tiogq.- make a.little extra money out

"Those people have to of the items in the store.,;
stand there, so they abso- Many stations feature tele-
lutely welcome visions that do

ll","Ton?flHl{ "rrrt$ i&ftdtrirrn more than adver-

*:iltiTT,?*ll, of markering Detroit-based
Gas Station TV

lft'r"r#,9" busi- ,1tu, really works ffi:?;J 
tSBT

,Yn":#"""b# because people il"Jid :i!ffiit
iTJTiit;T; arecaptive'" ltl,r[3l"t"r;;
from Covenant STEPHANIE KtuEGER based irt lrvine.
HealthCare and presidentof Northern Calif., provides
qqo-ut_ energy StarMarkeiing headlines, sports
drinks inside the
store, among other promo- time traffic maps.
tions. pump promotions, in its

"I find it to be a worthwhile first year, expanded to phoe-
thing to have," said Vaughn nix and may add screens in
Dietzel, owner of Myers Oil Birch Run and F?ankenmuth.
,Co, which operates Myers ,,We look to place them in
Mobil Mart. "I haven't really high-traffic areas where we
tracked how effective it is, know a large volume of peo-
but it can't hurt." ple wifl watch them,,, Kri6ger

Up to 66 percent of adults said. ,,It's new technololy,
say.pump advertising catch- and the equipment is veiy
es their attention, the high- expensive, so we don,t wanjt
est level reported across all to placethemjustanywhere.,,
n.qgia surveyed, including Dietzel said not every cus-
billboard, magazines, televi- tomer appreciates the TV.
sion and Internet advertising, "Some just like to buy their
rec.e_nt studies shoWJl ? ,3 Ztfltper-g-alton gasoline in
- About 70 p-erceni of p6o: -f€ace 

without w:atching any
ple who watched the ads on advertising," he said. .!. 

- -

the screens remembered
the products advertised, and
89 percent of consumers sur-
veyed were willing to buy a
product after seeing an ad
on the pump, according to a
Gas Station TV and Nielsen
Media Research study.

Krieger said pump adver-


